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ABOUT ME

I am Rihards Sergis, a graphic designer & photographer from 
Latvia. A normal guy who is not quite a typical graphic designer 
& photographer with a unique mindset and fresh vision, dive 
into my WEIRDLY DIFFERENT and often controversial world.

With that said, I like to experiment and see opportunities 
regardless of media and projects. Not afraid to accept new 
challenges and step out of my comfort zone because in that 
way I can only improve as a designer and a person.

EDUCATION

Scuola Politecnica di Design
Master’s Degree in Visual Arts
2023-2024

Drake University
Bachelor’s Degree in Arts
2020-2022

Colby Community College
Associate’s Degree in Arts
2018-2020

WORK EXPERIENCE

WT-Studio (Milan, Italy)
2024

“KEST” Restaurant
2022-2024

“NOSKRIEN ZIEMU”
2022-2025

Sports Club “AŠAIS”
2020-2023

Freelance Graphic Designer 
& Photographer
2020-Present

Drake Magazine (Iowa, USA)
2021-2022

CONTACTS & SOCIALS

Phone Nr.: +371 26528232
Email: rsergisdesign@gmail.com

Instagram:
@rsergisdesign
@rsergis99

LinkedIn:
Rihards Sergis

Behance:
behance.net/rihardssergis

Website:
www.rihardssergis.com
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PERSONAL BRAND
Weirdly Different

01. My personal brand identity. My logo was inspired by my hobbies, 
interests, graphic design, and photography. I want to showcase 
myself in a fun, playful, DIFFERENT, and professional way. Being 
a graphic designer and photographer, I needed a logo that suits 
both fields and could stand out.

My brand slogan, “WEIRDLY DIFFERENT,” is based on myself. I like 
to be different, go against the rest, be controversial, and break the 
rules to create my own rules because, in this way, life is more inter-
esting and unique.

Personal project 2024Adobe Illustrator
Adobe Photoshop
Adobe InDesign

Branding, Identity PERSONAL BRAND
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HYMN
The Divine Music Festival

02. HYMN aims to orchestrate a music festival that transcends bound-
aries, celebrating the intersection of divine music, cultural heritage, 
and natural beauty. The divine echoes of music harmonize with 
the whispers of nature, and cultural heritage intertwines with the 
universal language of melody.

Our divine music festival transcends boundaries, celebrating 
the profound intersection of music, cultural heritage, and natural 
beauty. The festival is not just a celebration of music; it is a journey 
of enlightenment, a sanctuary where souls connect and spirits soar.

Group project:
Paola Scaldaferri
Melis Ozek

2023-2024Adobe Illustrator
Adobe Photoshop
Adobe InDesign
Figma
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Inspired by the slow-living movement in the 80s, our brand wants 
to retake the natural rhythm of life. “We believe everything good 
takes time”. The philosophy of “Vita lenta”, or “slow life,” emphasizes 
the importance of decelerating our pace to cultivate a more mean-
ingful and fulfilling existence. 

The hurried and often stressful rhythms of modern living, the art 
of slow living advocates for a deliberate and mindful approach 
to life. This philosophy is rooted in the belief that by slowing down, 
we can enhance our overall well-being, deepen our relationships, 
and more fully appreciate the beauty and richness of life’s simple 
pleasures.

OTIUM
A Specialty Coffee Brand

03.

Group project:
Paola Scaldaferri, Melis Ozek, 
Alessia Russo, Silvana Salame, 
Zubair Shaikh

2024Adobe Illustrator
Adobe Photoshop
Adobe Dimension
Figma

Branding, Identity, Print, Packaging OTIUM
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ESNC
A Hard Kombucha Brand

04. ESNC – a premium hard kombucha brand offering a variety 
of different flavors made from natural and organic ingre-
dients. The brand focuses on being a healthier and more 
refreshing option to enjoy an alcoholic drink while still being 
natural, organic, and providing all the benefits that a regular 
kombucha has to offer.

Designed for a lively and natural aesthetic ESNC uses minimal, 
simple, bold, and modern approach troughout the whole 
branding. To celebrate the release of ESNC, four main flavors 
are intruduced to the public, and with more refreshing and 
natural flavors to come.

Branding, Identity, Packaging ESNC

Adobe Illustrator
Adobe Photoshop
Adobe InDesign

2025Personal project



Branding, Identity, Packaging ESNC



Branding, Identity, Packaging ESNC



Branding, Identity, Packaging ESNC



Branding, Identity, Packaging ESNC



Branding, Identity, Packaging ESNC



Branding, Identity, Packaging ESNC



Branding, Identity, Packaging ESNC



Branding, Identity, Packaging ESNC



Branding, Identity, Packaging ESNC



Branding, Identity, Packaging ESNC



APAX
A Type Specimen Book

05. An APAX type specimen book. 

APAX, a typeface from Optimo Type Foundry, was made by 
François Rappo, who has designed many unique and well-
crafted typefaces. Considering APAX is a modern & geometric 
typeface, I want to show and highlight the features that APAX 
has by creating every page unique and simple to under-
stand, with a creative twist, and a little bit of fun. Using mainly 
only three colors - black, white, and orangy-red - makes the 
book look modern, and the orangy-red brings attention and 
contrast.

Typography, Print APAX

Adobe Illustrator
Adobe Photoshop
Adobe InDesign

2023Personal project
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FARINA
An Italian Café

06. FARINA is an Italian café/bakery in Latvia, but it’s still under 
construction. A café/bakery, coffee shop, and simply a lovely place 
to enjoy fresh food, pasta, and coffee in Italian style. It’s not just a 
bakery or coffee shop; it’s a place where people can rest, release 
stress, and feel like they are on holiday.

I got an opportunity to create a brand identity at the first stage. 
Later on, the owners liked my work and continued to work and 
create many more brand assets, for example, product packaging, 
a facade, working uniforms, etc.

Personal Project Adobe Illustrator
Adobe Photoshop
Adobe InDesign

2022
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